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CUSTOM STUDY AREA N/

SYDNEY

DISCLAIMER: The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guoron es, warranties or representations to the completeness or accuracy thereof. The presentation of this real
estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability compan




SYDNEY METRO AREA
CUSTOM STUDY AREA

MARKET FACTS Batoau Bay

Upper Colo Gosford A

Total Population 4,700,532

Total Population Age 0-14 860,597

Umina Beach

Purchasing Power: Total A$288,995,842,918.58
Purchasing Power: Per Capita A$61,481.52 oy

ndsor
Household Income: 4th Quintile 382,364 Blackheath
(123,956 to 179,148 Australian Dollar) 2

Household Income: 5th Quintile (above

179,148 Australian Dollar) S32.428 Kalogmbe

Hazelbrook
Total Households 1,830,990
Pop: ISCED 1 & 2 - Primary Education 5%

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

Nattai
CONSUMER SPENDING ‘
2024 Jewelry, Watches & Personal Effects
Picton
2024 Consumer Electronics & IT Equipment e A
hmoor
2024 Toys, Games, Hobby, Sports, Garden & y
Pets . @ O
2024 Recreational & Cultural Services R
12 209 111 Woonoha
2024 Recreational & Culture Durable
Expenditures Lego Toy Hobby
Store Store Store

DISCLAIMER: The infol ion contained herein from sources deemed reliable; however, RESOLUT RE makes no guarantees, w r of this real

estate/market informati s subject to om i RESOLUT RE, which provides real estate brokerage service



SYDNEY METRO AREA

CUSTOM STUDY AREA

POTENTIAL MARKETS

BOWE
MOUNTAIN

PPIN

:::: Potential Market Name
1 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
7 Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelltown Mall
22 Miranda Westfield
23 Caringbah Centre

estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.




SYDNEY METRO AREA ‘ -

CUSTOM STUDY AREA
POTENTIAL MARKETS Map _
10 MINUTE DRIVE TIMES } Num Potential Market Name
1 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
7 Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelltown Mall
22 Miranda Westfield
23 Caringbah Centre

DISCLAIMER: The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real

estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.



SYDNEY METRO AREA
CUSTOM STUDY AREA
POTENTIAL MARKETS

2024 POPULATION DENSITY

d ) 1

AHMOOR

o = /
» §

DISCLAIMER: The information contained herein was obtained from sources

:‘n : :' Potential Market Name
1 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
7 Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 |Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelltown Mall
22 Miranda Westfield
23 Caringbah Centre

2024 Population Density (per sq.

km)

4045 to 0
138.3 to 5,4044
3864 to 3

to 1,386.3

deemed reliable; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real
estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.




e N -
SYDNEY METRO AREA - T ol VE ...
CUSTOM STUDY AREA ij [N
POTENTIAL MARKETS _ ;“J i T

J y

2024 FAMILY HOUSEHOLDS
WITH CHILDREN

o=y

HAZELBROOK

<

i —
Ky

wzllﬁz Jﬂ |
S

TAHMOOR

S,
3
WILTON 3 /

TERRIGAL

m?; Potential Market Name
14 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
@ Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12  |Strathfield Plaza
13 Chippendale
14 Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelitown Mall
22 Miranda Westfield
23 Caringbah Centre

2024 HHs: Family Household with Children

9,615 to 17,818
5,561 to 9,614
3,524 to 5,560
1,806 to 3,523
22 to 1,805

DISLAIMER: The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real

estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.




SYDNEY METRO AREA Map :
Potential Market Name
CUSTOM STUDY AREA L
POTENTIAL MARKETS 1 |penritn Piaza
2024 PER CAPITA 2100 S
3 Castle Hill Gateway
PURCHASING POWER
. : A _ 4 Hornsby Village
/ ; 5 Macquarie Centre
6 Chatswood Hub
il Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelitown Mall
22 Miranda Westfield
23 Caringbah Centre
2024 Purchasing Power: Per Capita
(] $105,088 to 479
B AS$79,978 to
AS63,106 to A%$79,977
$49,591 to A%$63,105
! o \ 7 \$34,407 to

~ DISCLAIMER: The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real
estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.



SYDNEY METRO AREA
CUSTOM STUDY AREA A |
POTENTIAL MARKETS e
2024 TOYS/SPORTS/PETS
SPENT INDE

KINCUMBER

:: : ":I Potential Market Name
1 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
7 Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 |Sydney CBD
15  |Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 Rockdale Plaza
20 Eastgardens Junction
21 Campbelltown Mall
22 Miranda Westfield
23 Caringbah Centre

2024 Toys/Sports/Pets: Index

to 151.1

ISCLAIMER: The information contained herein was obtained from sources deemed relioble; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real
estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.




POTENTIAL MARKETS

x : :. Potential Market Name
1 Penrith Plaza
2 Blacktown Hub
3 Castle Hill Gateway
4 Hornsby Village
5 Macquarie Centre
6 Chatswood Hub
7 Brookvale Warringah
8 Manly Corso
9 Parramatta Central
10 Ryde Marketplace
1 North Sydney Junction
12 Strathfield Plaza
13 Chippendale
14 Sydney CBD
15 Bondi Junction Gateway
16 Liverpool Central
17 Bankstown Plaza
18 Hurstville Westfield
19 |Rockdale Plaza
20 Eastgardens Junction
21 Campbelitown Mall
B 22  |Miranda Westfield
AN\ 23 Caringbah Centre

DISCLAIMER: The information contained herein was obtained from sources deemed reliable; however, RESOLUT RE makes no guarantees, warranties or representations to the completeness or accuracy thereof. The presentation of this real

estate/market information is subject to errors; omissions; or withdrawal without notice. RESOLUT RE, which provides real estate brokerage services, is a division of Reliance Retail, LLC, a Texas Limited liability company.



1. Penrith Plaza
POTENTIAL MARKET - 10 MINUTE DRIVE TIMES

heredap Roag
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RESOLUT

Tayior Roag
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Ta%more Roag

MARKET FACTS :
Total Population 90,302 “(\ 2 g
NN, [ Fourth A
Total Population Age 0-14 17,722 L\_\ T\\/ﬂ Unils th Avenue Mayo Roay
X N ' s
Purchasing Power: Total A$4,734,015,683.62 % $ \\/7 L"*\‘ s ;5 SHANES i
E\}r—g Vincent Roaq § i? PARK
Purchasing Power: Per Capita A$52,424.26 [) k3 = albite
vw~J)
Household Income: 4th Quintile 8084 l/t&
(123,956 to 179,148 Australian Dollar) 2 CRANEBC’“
S
Household Income: 5th Quintile (above 6109 Y A K]
179,148 Australian Dollar) ! T .v’R 2
SPRING e
Total Households 37,384 MT /"‘ Hassolt Park
RIVERVIEW
Pop: ISCED 1 & 2 - Primary Education 7% j‘ﬂ TR 1 ﬂ:::::)r;
L - ‘
T |
Pop: ISCED 3 - Upper Secondary hevad gy /L\ Junheved
Education BLAXLAND . = ‘
Pop: ISCED 4 & 5 - Post Secondary ; (©) 3 ,\« !
Ed 5 - § EMU-PUAINS PEN o TN
ucation g 58 \
) .—/WE-RRJ&‘(‘TO\ NS«Z;}:?
GSWOoO0D k) T
Pop: ISCED 6 to 8 - Tertiary Education- “ ’ TonchiRose g 'wm .Kw S o) LJ
Bachelors/Masters/Doctoral Degree iid A “ *1Mi%on Roagf* Stoot ok Hobart g,
C ’i = o,
GLENBROOK i\ ‘;i;.”. 2 2/\\1 “\J Saint Mary'e
CONSUMER SPENDING A 3 =l H c C¥ By
LAPSTONE 4 /\J/ Z PENRITH " Jctmzuégm 3
2024 Jewelry, Watches & Personal Effects e :‘"O
Caddans Roag ‘
’ 1 ORCHARD ‘
2024 Consumer Electronics & IT Equipment P FLLS
—— v., Shephg,
2024 Toys, Games, Hobby, Sports, Garden & <) Homestaag n.. & I Str,
Pets ‘ ‘ O a £
" = ST CLAIR
2024 Recreational & Cultural Services e iiveyers Groo o1t Roaq
1 6 7 e , :
2024 Recreational & Culture Durable oo ERS
Lego Toy Hobby e & .
Store Store Store \: &
<

f this real

Expenditures




2. Blacktown Hub
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

S

3

/N KINGS
LANGLEY
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S y | x
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MARKET FACTS @
$
< iy
Total Population 94,746 o 5 D .
3 %
) ( “a, { N ~ |
Total Population Age 0-14 17,873 \ %, o, /N H 2
“, s _\/\\ [ / i %‘
L s v &
. Powe, 3 R = TUrNGr Strens Roag
Purchasing Power: Total A$4,503,673,625.40 Streer & > B £ aer
g 1 : ¢ ::" A Yargy,
; ; 3 /| £ s £ %0
Purchasing Power: Per Capita A$47,534.18 e J ’f s s E s, ﬂ/\
Neron St eet | 5 ; \ ~
7 s =i
Household Income: 4th Quintile 2914 = (A U o\
tlo (
(123,956 to 179,148 Australian Dollar) Z reet SN Pank paye =) : F oz LALOR PARK o
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Pop: ISCED 3 - Upper Secondary 5»:’ ] 9artibes Rogy 1 o Oers Rogy
Education g “N02rtibog fon g SEVEN HILLS %
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3. Castle Hill Gateway

POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

MARKET FACTS
Total Population 111,723 ROUSE
Total Population Age 0-14 21,434
Purchasing Power: Total A$7,477,593,208.42 .
Purchasing Power: Per Capita A$66,929.76
Household Income: 4th Quintile 8305
(123,956 to 179,148 Australian Dollar) ! Ak f st
Household Income: 5th Quintile (above 16,242
179,148 Australian Dollar) ‘
Total Households 40,831
Pop: ISCED 1 & 2 - Primary Education 4%
Pop: ISCED 3 - Upper Secondary
Education
Pop: ISCED 4 &5 - Post Secondary
Education
Var
g
Pop: ISCED 6 to 8 - Tertiary Education- &
Bachelors/Masters/Doctoral Degree 3
>
3
CONSUMER SPENDING a

2024 Jewelry, Watches & Personal Effects
BUACKTOWN
2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2
2024 Recreational & Culture Durable
Expenditures
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4. Hornsby Village
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

MARKET FACTS

peoy suo\®

Total Population 95,392

Total Population Age 0-14 18,315

Purchasing Power: Total A$6,575,459,015.67

KENTHURST

Purchasing Power: Per Capita A$68,930.93

Household Income: 4th Quintile 7 631

(123,956 to 179,148 Australian Dollar) 4 %
Household Income: 5th Quintile (above 13.330 ;,1
179,148 Australian Dollar) ‘ 2

Total Households 37,670

o, >
Pars ro®
Pop: ISCED 1 & 2 - Primary Education 3%

Pop: ISCED 3 - Upper Secondary
Education

18%

GLENHAVEN

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

CASTLE HILL

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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5. Macquarie Centre
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RESOLUT

MARKET FACTS

Total Population 108,330
Total Population Age 0-14 18,768
Purchasing Power: Total A$7,205,117,714.89

Purchasing Power: Per Capita A$66,510.83

Household Income: 4th Quintile

(123,956 to 179,148 Australian Dollar) g5

Household Income: 5th Quintile (above

179,148 Australian Dollar) L3531

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 & 5 - Post Secondary
Education

WAITARA
Burng Roaq
WAHROONGA

CHERRYBROOK
L
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T
THORNLEIGH
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HILLS

BEECROFT

ROCKS

Total Households 44,464 NORTH : 7
; ; ; Gad '
Pop: ISCED 1 & 2 - Primary Education 3% i 4 RE® Ui Mncou‘}v\(ﬁ
/ 2 P

MARSFIELD

CARLINGFORD

o

Pop: ISCED 6 to 8 - Tertiary Education- OATLANDS

Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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6. Chatswood Hub
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

MARKET FACTS

Total Population 1

Total Population Age 0-14
Purchasing Power: Total
Purchasing Power: Per Capita

Household Income: 4th Quintile
(123,956 to 179,148 Australian Dollar)

Household Income: 5th Quintile (above
179,148 Australian Dollar)

Total Households
Pop: ISCED 1 & 2 - Primary Education

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures

08,413

19,768
A$8,929,594,374.60

A$82,366.45
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7. Brookvale Warringah
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

Assessment

MARKET FACTS

Total Population

Total Population Age 0-14

Purchasing Power: Total

Purchasing Power: Per Capita

Household Income: 4th Quintile
(123,956 to 179,148 Australian Dollar)

Household Income: 5th Quintile (above
179,148 Australian Dollar)

Total Households
Pop: ISCED 1 & 2 - Primary Education

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures

DISCLAIMER: The infol ion contained herein

om

estate/market informati s subject to

122,493

A$75,830.90
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8. Manly Corso
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

RESOLUT

MARKET FACTS

Total Population

Total Population Age 0-14
Purchasing Power: Total
Purchasing Power: Per Capita

Household Income: 4th Quintile
(123,956 to 179,148 Australian Dollar)

Household Income: 5th Quintile (above
179,148 Australian Dollar)

Total Households
Pop: ISCED 1 & 2 - Primary Education

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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9. Parramatta Centiral
POTENTIAL MARKET - 10 MINUTE DRIVE TIME
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10. Ryde Marketplace
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

i

BEECROFT

Assessment
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11. North Sydney Junction
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

MACQUARIE
PARK

MARSFIELD

RE

Assessment

%

MARKET FACTS

Total Population 180,264
,,%J NORTH RYDE

Total Population Age 0-14 24,437

Purchasing Power: Total A$16,535,765,382.92

RYDE

Purchasing Power: Per Capita A$91,730.82
RYDE

Household Income: 4th Quintile

(123,956 to 179,148 Australian Dollar) Lot

Household Income: 5th Quintile (above
179,148 Australian Dollar)

35,994

Total Households 86,854

Pop: ISCED 1 & 2 - Primary Education 2%

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education CONCORD

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

RATHFIELD

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures

EAST RYDE

GLADESVILLE

ROSEVILLE

%
%
°/
% CHASE
0,
‘0‘

<
k)

%
2
a

9%

7
5)\\/\

:
CHATSWOOD ’ [ S ™
K J/ ] -
AUl A 4
(

®,
Yo

HILL

09
o /
HUNTERS §\ LLN?:;

W,
Owich Roag S

DRUMMOYNE
s'
& Collége Baimai
o
g ‘
W

LILYFIELD

=

LEICHHARDT &,
X ty i )

%
REDFERN
rafaigar Stroet
NEWTOWN
aweet
WICH oy
o
LL »

MARRICKVILLE

w\&‘

KENSING

& Avonue

SEAFORTH

M(Q MAN
>,

ROSE BAY

%9y

<

PRIA

DOUBLE BAY B
4, £
hC &
&

)

o®

BONDI BONDI BEACH

JUNCTION

Birroit-gtiger

A
L7
on BRONTE

v‘sb

3TON

MANLY

f this real



12. Strathfield Plaza

POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

RESOLUT

MARKET FACTS

Total Population 137,802

Total Population Age 0-14 19,666

Purchasing Power: Total A$7,929,739,122.52

Purchasing Power: Per Capita A$57,544.44

Household Income: 4th Quintile 11,461

(123,956 to 179,148 Australian Dollar)

Household Income: 5th Quintile (above
179,148 Australian Dollar)

13,681

Total Households 54,686

Pop: ISCED 1 & 2 - Primary Education 5%

Pop: ISCED 3 - Upper Secondary 22%

Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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13. Chippendale
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

"”o

EST:RYDE Cay.r i
FARRROE Unney NORTHBRIDGE =
MARKET FACTS -
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14. Sydney CBD

POTENTIAL MARKET - 10 MINUTE DRIVE TIME

Assessment

MARKET FACTS

Total Population 197,527

Total Population Age 0-14 18,394

Purchasing Power: Total A$16,136,996,913.83
Purchasing Power: Per Capita A$81,695.15

Household Income: 4th Quintile

(123,956 to 179,148 Australian Dollar) (2o

Household Income: 5th Quintile (above

179,148 Australian Dollar) 31,780

Total Households 99,260

Pop: ISCED 1 & 2 - Primary Education 2%

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING
2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures

oy
Q"ad

WEST-RYDE

R

pe0Y woaun:)

STRATHFIELD

BELFIELD

2 26

Toy
Store

YDE

CONCORD

1]
2 %
% /NORTH RYDE CHATSWOOD °.
SEAFORTH
(,n.
CO
Yo r,
EAST RYDE Unne, NORTHBRIDGE
LANE COVE
&, i
C’eq 1 &
% S <
> ~7 3 oY 4
by O MOSMAN
: 5 . /)
R BEBVICLE HUNTERS GREENWICH (r—\\ /
HIEL c i
Woo, \ NORTHA
ich Rogq

N

41

ROSE BAY
uf >
{ <z
4 o°
/UNOUBLE BAY 9 )
g DAQ]N()I 3 g .E
GLEBE %, &
P ISR Ty $
= T o
ASHFIELD ~)
7 O
7 }/’ \ SONDS BONDI BEACH
T BEDFER JUNCTION
U faigar Steet \? P 8
i
et Tell Strger
)
180t
DULWICH (Vo 8!
HILL
4’/"0 < >
2% ) BRONTE
% %
- ~ Ly o }ak
O MARRICKVILLE N KENSINGTON D'Qd
05 -]
S F 8
FQ. \‘” ‘to RANDWICK
& o i University
& &; 05 f NSW
<
22 E? KINGSFORD COOGEE
3 S ROSEBERY.
ayview 4, env® o
Hobby 20 5 .
Store 5 .
H has b

f this real




15. Bondi Junction Gateway
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RIE
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16. Liverpool Central
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

MARKET FACTS

145,765

Total Population
Total Population Age 0-14 28,680
Purchasing Power: Total A$5,893,515,081.79

Purchasing Power: Per Capita A$40,431.62

Household Income: 4th Quintile 8976
(123,956 to 179,148 Australian Dollar) 7
Household Income: 5th Quintile (above 7108

179,148 Australian Dollar)

Total Households 51,257
Pop: ISCED 1 & 2 - Primary Education 9%
Pop: ISCED 3 - Upper Secondary 29%
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment
2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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17. Bankstown Plaza
POTENTIAL MARKET - 10 MINUTE DRIVE TIME
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18. Hurstville Westfield
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

RESOLUT

MARKET FACTS

Total Population

Total Population Age 0-14
Purchasing Power: Total
Purchasing Power: Per Capita

Household Income: 4th Quintile
(123,956 to 179,148 Australian Dollar)

Household Income: 5th Quintile (above
179,148 Australian Dollar)

Total Households
Pop: ISCED 1 & 2 - Primary Education

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree
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YAGOONA
Marion Shsm
CONDELL
PARK
214,412
34,168 # Roag
A$11,593,808,730.55
A$54,072.57

17,500

©

]

18,512 PAN_ANIA f

' 3 1 2

& 8 - L3

@ é’ g

83,774 5 . N

6% &=t
24%
PICNIC POINT
@ Re”
o

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures

0 6

Lego Toy
Store

GREENACRE
MARRICKVILLE
CAMPSIE
po®
\%
b (\\ew\x
LAKEMBA o
s
g Ie
& ‘,n““\ Bayview 4,onv®
g @uo® L=
i ®
A 2\ :
[ PUNCHBOWL /\/\ A i
b 3
5 . : :
: i o ? /\»1’- S y e
; I oF torwa i
o / \§ N‘ :
=== ] 1T i N
B i KINGSGROVE . \ X
alf Pan \] — @
\,)/J |
~ BEVERLY Sreek Road R
o ) stoneY s
: HILLS 5
PADSTOW RIVERWOOD c
/S s s
> |
% Ma, ) *«S‘,,.
e | \ i > ‘
& i PEAKHURST 3 - 5
A [ TN 7 2
) Sirls CambL o N )
" HURS ¥ILL -
s { o LD carDoN (\\Ji\
U1 |
N—
| | N
| )
l\ SOUTH )
\ HURSTVILLE w
(8
LUGARNO ;
3 NS/SOUCI
A
=21
 Road I J
F‘ﬁl\r ‘//\.ﬁ/ (/ J\}j
\/
OYSTER BAY (\‘:’V\,,
> BONNET BAY <
Ll ( r
4 WA
o ( ’
BANGOR ) (/ :
{ ) ,\,J TAREN POINT
e
T parraweend Road :
« The g i :
4 OUlevarde z t;
SUTHERLAND : ; 5
; §  MIRANDA - f
> 3
Hobby 2
CARINGBAH
Store s

BO7

otalr
\
e

f this real



19. Rockdale Plaza

POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

RESOLUT

MARKET FACTS
Total Population 197,746

Total Population Age 0-14 29,841

TOWN

Purchasing Power: Total A$10,556,530,224.43

Purchasing Power: Per Capita A$53,384.29

Household Income: 4th Quintile

(123,956 to 179,148 Australian Dollar) AT

Household Income: 5th Quintile (above

179,148 Australian Dollar) 16,072

Total Households 79,020

Pop: ISCED 1 & 2 - Primary Education 6%

Pop: ISCED 3 - Upper Secondary 239%

Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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20. Eastgardens Junction
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

MARKET FACTS

Total Population 136,352
Total Population Age 0-14 VARV
Purchasing Power: Total A$8,404,529,301.72

Purchasing Power: Per Capita A$61,638.47

Household Income: 4th Quintile 11.009
(123,956 to 179,148 Australian Dollar) 2

Household Income: 5th Quintile (above

179,148 Australian Dollar) 15,353

Total Households 56,755
Pop: ISCED 1 & 2 - Primary Education 5%

Pop: ISCED 3 - Upper Secondary

2
Education “cx

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING

2024 Jewelry, Watches & Personal Effects

2024 Consumer Electronics & IT Equipment

2024 Toys, Games, Hobby, Sports, Garden &
Pets

2024 Recreational & Cultural Services

2024 Recreational & Culture Durable
Expenditures
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21. Campbelltown Mall
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

R E Assessment 8 /4 A

CATHERINE \%
FIELD D
MARKET FACTS " ‘ INGLEBURN
peter Brock Drive Lakeside o,
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Purchasing Power: Total A$4,746,829,264.15 A : / C?_S G A LONG POINT
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22. Miranda Westfield
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

RE

Assessment

RESOLUT

MARKET FACTS

Total Population 131,615

Total Population Age 0-14 23,876

Purchasing Power: Total A$8,529,886,431.27

Purchasing Power: Per Capita A$64,809.38

Household Income: 4th Quintile 11.605
(123,956 to 179,148 Australian Dollar) d

2
@RS
o

%
%,
s

9,

Household Income: 5th Quintile (above 15.682
179,148 Australian Dollar) ‘
Total Households 55,472

Pop: ISCED 1 & 2 - Primary Education 5% gane®™ gypass

Pop: ISCED 3 - Upper Secondary
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree

CONSUMER SPENDING
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23. Caringbah Centre
POTENTIAL MARKET - 10 MINUTE DRIVE TIME

—
=)
-
o
H RE
w
[« 4 \ Assessment
MARKET FACTS
Total Population 112,149
Total Population Age 0-14 19,505 LUGARNO
Purchasing Power: Total A$7,477,851,650.50
 Road
ol

Purchasing Power: Per Capita A$66,677.83

Household Income: 4th Quintile 9792
(123,956 to 179,148 Australian Dollar) 4

BONNET BAY

Household Income: 5th Quintile (above
179,148 Australian Dollar)

14,033

Total Households 47,828

Pop: ISCED 1 & 2 - Primary Education 4%

Pop: ISCED 3 - Upper Secondary N N
Education

Pop: ISCED 4 &5 - Post Secondary
Education

Pop: ISCED 6 to 8 - Tertiary Education-
Bachelors/Masters/Doctoral Degree
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SYDNEY, AUSTRALIA METRO AREA (CUSTOM) sorted by population
SUMMARY TABLE - 10 MINUTE DRIVE TIMES
Map : 2024Total | 2024 Purchasing | 2024 Total 2024Total | 2024 HHs: Family 2024 2024 Recreational | 2024 Recreation
Num I S Population Power: Per Capita fatilatah et Households House.hold s U e s Services: Index Durables: Index
14 Children Index

13 [Chippendale 294,497 A$ 81,095.98 29,019 147,181 23,833 117 123 117

18  [Hurstville Westfield 214,412 A$ 54,072.57 34,168 83,774 32,174 98 98 99

19  (Rockdale Plaza 197,746 A$ 53,384.29 29,841 79,020 27,625 97 97 97

14  (Sydney CBD 197,527 A$ 81,695.15 18,394 99,260 15,450 117 123 117

11 |North Sydney Junction 180,264 A$ 91,730.82 24,437 86,854 20,421 128 130 131

15  (Bondi Junction Gateway 165,485 A$ 98,249.98 22,641 78,694 17,648 133 134 137

17  |Bankstown Plaza 149,377 A$ 41,609.15 32,322 49,155 22,157 86 84 88

10  [Ryde Marketplace 148,844 A$ 65,126.46 24,261 62,791 22,423 110 110 112

16  [Liverpool Central 145,765 A$ 40,431.62 28,680 51,257 20,026 84 83 84

9 Parramatta Central 144,267 A$ 50,814.50 26,644 56,133 20,914 95 95 95

12 [Strathfield Plaza 137,802 A$ 57,544.44 19,666 54,686 19,406 101 101 102

20  |Eastgardens Junction 136,352 A$ 61,638.47 21,476 56,755 18,748 106 107 107

22  |Miranda Westfield 131,615 AS$ 64,809.38 23,876 55,472 19,905 113 112 116

7 Brookvale Warringah 122,493 A$ 75,830.90 22,461 50,266 18,643 122 119 127

23 [Caringbah Centre 112,149 AS$ 66,677.83 19,505 47,828 16,515 115 113 117

3 [Castle Hill Gateway 111,723 A$ 66,929.76 21,434 40,831 20,528 116 112 123

6  |Chatswood Hub 108,413 A$ 82,366.45 19,768 46,270 16,858 126 124 131

5 Macquarie Centre 108,330 A$ 66,510.83 18,768 44,464 17,094 111 111 114

21  [Campbelltown Mall 100,840 A$ 47,072.88 21,828 37,656 14,365 93 92 95

4 Hornsby Village 95,392 A$ 68,930.93 18,315 37,670 16,388 117 113 121

2 Blacktown Hub 94,746 A$ 47,534.18 17,873 34,982 14,410 92 91 93

1 Penrith Plaza 90,302 A$ 52,424.26 17,722 37,384 11,902 99 99 99

8 Manly Corso 62,266 A$ 90,002.09 10,984 26,956 8,858 131 129 137




SYDNEY, AUSTRALIA METRO AREA (CUSTOM)
POTENTIAL MARKET AREA DESCRIPTIONS

:::la: Potential Market Name Location Market Type Notes
1 Penrith Plaza High St & Station St Family/Western Western Sydney families, Blue Mountains gateway
2 Blacktown Hub Main St & Patrick St Family/Growth Western growth corridor, large family demographic
3 Castle Hill Gateway Old Northern Rd & Castle St Family/Affluent Hills District families, high income, growing area
4 Hornsby Village Pacific Hwy & Peats Ferry Rd Family/Growing North Shore families, strong community, growing suburbs
5 Macquarie Centre Herring Rd & Waterloo Rd Family/Student Macquarie University proximity, families, retail hub
6 Chatswood Hub Pacific Hwy & Victoria Ave Family/Affluent Major retail precinct, high foot traffic, affluent demographics
7 Brookvale Warringah Pittwater Rd & Condamine St Family/Beach Northern Beaches hub, family-oriented
8 Manly Corso Pittwater Rd & The Corso Tourist/Beach Northern Beaches families, tourism, beach culture
9 Parramatta Central Church St & George St Family/Diverse CBD location, strong family market, multicultural community
10 Ryde Marketplace Victoria Rd & Blaxland Rd Family/Diverse Northern suburbs families, established community
11 North Sydney Junction Miller St & Pacific Hwy Office/Family CBD proximity, North Shore families
12 Strathfield Plaza The Boulevards & Lyons St Shopping Center/Retail Area Adjacent to commuter rail
13 Chippendale Broadway & Mountain St Shopping Center/Retail Area Central Park Mall and commuter rail. Shops and eateries abound.
14 Sydney CBD Market St & Pitt St High Tourism/Walkability High walkability and tourism.
15 Bondi Junction Gateway Oxford St & Bronte Rd Tourist/Family Premium retail hub, beach proximity, tourist draw
16 Liverpool Central Macquarie St & George St Family/Diverse SW Sydney hub, major growth corridor
17 Bankstown Plaza North Terrace & Chapel Rd Family/Diverse Western Sydney hub, large family demographic
18 Hurstville Westfield Forest Rd & Cross St Family/Asian Southern suburbs, strong retail precinct
19 Rockdale Plaza Princes Hwy & Railway St Family/Airport Airport corridor, diverse community
20 Eastgardens Junction Bunnerong Rd & Wentworth Ave Family/Retail Eastern suburbs families, major retail center
21 Campbelltown Mall Queen St & Hurley St Family/Growth SW growth area, young families, expanding market
22 Miranda Westfield Kingsway & The Boulevarde Family/Sutherland Sutherland Shire families, retail anchor
23 Caringbah Centre Kingsway & Taren Point Rd Family/Sutherland Southern suburbs families, beach access




DISCLAIMER

The information contained herein was obtained from sources deemed
reliable; however, RESOLUT RE makes no guarantees, warranties or
representations to the completeness or accuracy thereof. The presentation
of this real estate/market information is subject to errors; omissions; or
withdrawal without notfice. RESOLUT RE, which provides real estate
brokerage services, is a division of Reliance Retail, LLC, a Texas Limited
liability company.



